
 
 

Hours Per Week Main Facility is Open to Serve Public - 1.A.
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Client Comfort, Confidentiality & Service Efficiency - 2.C.1.
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Work Environment Conducive for Staff Satisfaction & Productivity - 2.C.2.

0% 20% 40% 60% 80% 100%

Up to 20,000

20,001-40,000

40,001-80,000

Over 80,000

Statewide

Percent of Agencies

Cutting Edge

Very Well

OK

Getting By

Not Doing It

No Response

 
 



 
 

 Costing Specific Services Effectively - 3.B.1.
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Determining Cost Effectiveness of Services - 3.B.2
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Personnel Time Allocation to Cost Centers - 3.B.3. 
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Accounts Receivable Status - 3.B.4.
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Cash Flow Projections -3.B.8.
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Cost Comparison Year to Year - 3.B.9.
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Access to Computer - 4.H.
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Agency Capacity to Utilize Quality Management Principles, Methods & 
Tools Throughout Organization - 5.B.
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Services and Programs Provided by Local Public Health Agencies 2001 (6.A.)
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Number of Services Provided by Local Public Health Agencies 
2001 (6.B.)
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Adequacy of Current Legal Arrangement in Effectiveness and 
Response Time - 7.B.
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